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CNC Line is a liner carrier of well op-
eration with full exertion and heartfelt
service. We adhere to the policy of
service to treasure the consignation
of customers and be trustworthy.
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Cheng Lie Navigation Co., Ltd.
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Cheng Lie Navigation Co., Ltd (a.k.a CNC Line) was founded in 1971 with
the only vessel, M/V “Kuo Lie” commencing a liner service. To equip more
inovative vessels with liner service, substantial capital investments were made
during the period from 1988 to 1999 to build 18 new vessels. CNC also added
a large number of new containers to augment our service fleet. Today, CNC
service network covers Japan, Korea, Taiwan, Mainland China, Hong Kong,
Indonesia, Thailand, The Philippines, Malaysia, Singapore and Vietnam.
Looking ahead, a knowledge-based economy and e-technology will affect
the trend of global logistic industry. Traditional navigation operations and pro-
cedures must be changed and intensified in partner ship with the IT industry
to catch up with the global transformation. CNC has taken steps to provide
more efficient and higher quality logistic e-service through the Internet to meet
our customers’ transport demand. Meanwhile, CNC will be actively engaged
in strategic alliances with navigation firms that share our core values to speed
up our global distribution network. Our goals are to provide a brand new lo-

gistic system and to open up a new navigation market.

(3 SR SN B SR S AT A TS KB o
The launching ceremony for new built
vessels.



